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Boycotts work by
withdrawing our
cooperation from people
and systems that need
our participation to
function. They are a
way of using our
collective power.

Let’'s use :
{ boycotts to force ¥
Trump out of J
office!

f Heck yeah! No
money for
fascists!
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Boycotts get results! But
they take strategy. They

are most effective when:
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. They have a clear

target and demand,
e.g. “Trump, Resign!
Fire Musk!”

They generate
publicity and expose
an injustice, damaging
the target’s
reputation.

. They are used

alongside other
tactics, like strikes
and civil
disobedience.
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Case study: The United Farmworkers Grape Boycott

In 1965, Delano, California farmworkers faced
unsafe working conditions and starvation wages.
They were forced to live in company housing and
some faced deportation. The workers bravely formed
the United Farmworkers Union. Thousands voted to
strike, but they knew it would take more to win.
So, they organized a boycott.

Farmworkers who picked grapes contacted other
unions and ask them to tell their members to stop
buying products made by Schenley Industries, the
second largest grape grower in Delano. The unions
banned together, refusing to buy or sell Schenley
products. Across the country, other people joined
in. They picketed businesses where Schenley grapes
were sold. They explained what the company was
doing to its workers. Soon, Schenley’s reputation
was in the toilet. Thanks to the extra pressure
generated by the boycott, the strikers won!



